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Information for Success

In this report, published by Strategic Directions
International, Inc., end-users share their views and
experiences regarding their current LIMS. In a
market with an ever expanding number of products
and suppliers, users must be able to discern the
actual advantages and disadvantages of particular
systems and suppliers. Labs on LIMS 2009 is
specifically designed for end-users and is an
excellent guide for the prospective LIMS buyer.

Finding the right LIMS requires careful deliberation
and the right resources. Labs on LIMS 2009 will
tell you how LIMS are distributed by lab focus and
function, and paint a clear picture of the different
needs and views of each industrial market segment.

Topics addressed in this study include LIMS
system type, hardware platforms, operating sys-
tem, database management, instrument interfacing,
duration of installation, service contracts, and
supplier and product evaluations.
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For more information

To learn more about this report, visit SDi’'s website
at www.strategic-directions.com or call us at (310)
641-4982.

HERE'S WHAT YOU'LL FIND...

e What are the specific strengths and weak-
nesses of LIMS suppliers and products?

e Which issues, features and services are impor-
tant to your industry?

e How do other end-users feel about particular
LIMS suppliers and products?

e Which suppliers and products are best satisfy-
ing the needs and requirements of labs in your
industry?

This report also explores the many requirements
of each category of customer and, most impor-
tantly, the reputations of each supplier and product.
Detailed supplier ratings are presented for the
following vendors.

e Accelerated Technology Labs (ATL)
e Applied Biosystems

e Autoscribe/Zumatrix

e Baytek International

e Caliber Technologies

e LabVantage Solutions

e« LabWare

* Northwest Analytical

e PerkinElmer

¢ PROMIUM

e Quality Systems International (QSI)
e STARLIMS

e Thermo Fisher Scientific
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About SDi

SDi is the world’s leading supplier of
business intelligence and custom con-
sulting services in the highly specialized
industry of analytical instrumentation.
Since we are dedicated exclusively to
this field, we can offer our clients a level
of informational detail and analytical
insight that comes from nearly 30 years
of constant monitoring of all facets of the
industry. Our team of business analysts
and consulting executives closely track
the markets for nearly 100 analytical
instrument and laboratory automation
technologies and their aftermarkets for
supplies and service.

SDi has gained global recognition for
our custom consulting services per-
formed for every major instrument com-
pany in North America, Europe, and
Japan. And the SDi strategic information
products—market reports, surveys and
newsletters—are the industry’s most
guoted source of market data and strate-
gic analysis.

For more information, please contact us:
By Telephone: (310) 641-4982
Internet: www.Strategic-Directions.com
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